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SAMPLE REPORT

Executive Summary
This sample audit shows how to turn SEO findings into a clear plan. The demo website has a solid
foundation, but several technical and content issues could reduce crawl efficiency, page experience and
organic visibility.

Overall assessment: Fix indexability and redirect issues first, then improve high-value pages, internal
linking and Core Web Vitals. The numbers below are sample data for demonstration only.

72 81 64 58
SEO Health Indexability Content Performance

Key Findings
Priority Finding Impact Recommended action

High 12 important URLs are not indexable Search engines may miss valuable
pages

Review noindex, canonical and
robots directives

High 19 redirect chains detected Wasted crawl time and slower user
journeys

Replace multi-hop redirects with
one direct 301

Medium 23 pages have weak or duplicate title
tags

Lower relevance and weaker
click-through potential

Rewrite titles around intent and
page topic

Medium Mobile LCP is above target on key
templates

Slower perceived loading
experience

Compress hero media and
reduce render-blocking work

Low 34 images have missing or weak alt
text

Accessibility and image context
can improve

Add useful descriptive alt text
where appropriate

Recommended sequence: Indexability and crawl controls -> redirects and status codes -> important page
optimization -> internal linking -> speed improvements -> authority growth.
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Technical SEO Audit
Technical SEO checks whether search engines can crawl, render and index the right pages without
unnecessary barriers.

Crawl & Indexability
Check Status Sample finding Action

Robots.txt Review One ruleset blocks a resource folder used by a
page template

Confirm that required CSS/JS
resources remain crawlable

XML Sitemap Needs work 7 redirected URLs and 4 non-canonical URLs
are listed

Keep only canonical, indexable
200-status URLs

Canonical Tags Needs work 6 pages point to an unrelated canonical Map each page to the correct
preferred URL

Status Codes Needs work 11 broken internal URLs return 404 Update internal links or restore the
intended pages

Redirects Needs work 19 redirect chains contain 2 or more hops Link directly to the final
destination

HTTPS Good No mixed-content issue found in the sample Continue monitoring after releases

Technical Priority Notes
High: Anything that prevents an important page from being indexed or sends crawlers to the wrong URL
should be handled first.

Medium: Redirect chains, duplicate metadata and inefficient architecture may not block indexing, but
they can reduce clarity and waste crawl activity.

Low: Small cleanup items should be grouped into development or content maintenance work after the
larger blockers are fixed.

Example validation checklist
[ ] Important pages return 200 status

[ ] Canonical tags point to the intended preferred URLs

[ ] XML sitemap contains only indexable canonical URLs

[ ] No important page is blocked by robots.txt or noindex

[ ] Internal links do not pass through redirect chains

[ ] 404s and soft-404s are reviewed and resolved
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On-Page SEO & Content
A page can be technically crawlable and still underperform if its search intent, topic coverage or internal
linking is weak.

On-Page Review
Area Sample result What it means

Title tags 23 need improvement Duplicate, vague or overly long titles can reduce relevance and
click appeal

H1 headings 9 need review Several pages use generic headings that do not clearly describe
the page

Meta descriptions 31 missing or duplicated Not a direct ranking factor, but useful for clearer search snippets

Thin content 14 pages flagged Pages may not fully answer the search intent or add enough
unique value

Internal links 17 orphan/underlinked pages Important pages need stronger connections from relevant
content

Cannibalization 3 topic clusters overlap Multiple pages may be targeting almost the same intent

Content Quality Framework
1. Match the intent. A guide should answer the question quickly. A service page should explain the
service, proof, process and next step.

2. Cover the topic fully. Add useful subtopics, entities, examples and common questions instead of
repeating one keyword.

3. Show evidence. Screenshots, original observations, examples, author details and sources make
content more trustworthy and easier to verify.

4. Build topical connections. Link related blogs to each other and connect relevant informational content
with the matching service page.

Sample Content Improvement

Before After

H1: SEO Services
Intro: We offer SEO services for businesses.

H1: Technical SEO Audit & Growth Roadmap
Intro: Clear explanation of the problem, process, expected
outputs and who the service is for.
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Page Experience & Core Web Vitals
Performance work should focus on real user experience, especially key landing pages and mobile
templates. The values below are example lab or field-style metrics, not measurements from a live
website.

Sample Performance Snapshot
Metric Mobile Desktop Target Status

LCP 3.8 s 2.1 s <= 2.5 s Needs work

INP 260 ms 145 ms <= 200 ms Needs work

CLS 0.07 0.04 <= 0.10 Good

TTFB 1.1 s 0.6 s Lower is better Review

Likely Optimization Opportunities
Opportunity Why it helps Priority

Compress and resize hero images Reduces bytes required before main content can appear High

Preload the critical hero asset Can improve the loading path for the largest visible element High

Reduce unused JavaScript Less work on the main thread can improve responsiveness Medium

Use better font loading Avoids unnecessary blocking and layout shifts Medium

Review third-party scripts Analytics, chat and widgets can create extra
network/main-thread work

Medium

Reporting tip: Do not present a speed score alone. Show the affected template, the important metric, the
likely cause, and the recommended fix.
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Backlinks & Authority
Off-page analysis reviews the quality and relevance of links pointing to the site. A strong report
separates useful opportunities from raw link counts.

Sample Backlink Snapshot
Metric Sample value Interpretation

Referring domains 146 Moderate base; growth should focus on relevant sites

Follow links 68% Healthy mix can vary by site and niche

Lost domains (90 days) 12 Review important lost links and restore where useful

Broken backlink targets 9 URLs Redirect to the best relevant live page when appropriate

Topical relevance Mixed Some links come from unrelated directories with low strategic
value

Authority Growth Opportunities
Recover: Fix or redirect URLs that have earned useful backlinks but now return errors.

Strengthen: Add internal links toward pages that already attract external authority but do not pass
enough value deeper into the site.

Create: Publish original resources that people have a reason to reference, such as research, calculators,
templates, studies, checklists or useful tools.

Promote: Reach relevant publishers and communities where the resource genuinely adds value.

What Not to Prioritize
Avoid making decisions only from a domain score, total backlink count or a large list of low-quality
directory links. The audit should focus on relevance, quality, context and the pages that need authority
most.

Sample outreach-ready asset idea
Resource: Free Website SEO Audit Checklist
Format: Search-friendly article + downloadable PDF
Link angle: Useful reference for site owners, freelancers and small teams reviewing technical SEO basics.
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90-Day SEO Action Plan
A good audit ends with a prioritized plan. This example groups work by impact and dependency instead
of trying to fix every issue at once.

Phase 1 - Fix Critical Access Issues (Days 1-14)
Task Owner Priority

Resolve indexability blockers on key pages SEO + Developer High

Clean sitemap and canonical errors SEO + Developer High

Fix broken internal links and redirect chains Developer High

Phase 2 - Improve Important Pages (Days 15-45)
Task Owner Priority

Rewrite weak titles, H1s and introductions SEO / Content High

Strengthen internal links across topic clusters SEO High

Improve thin pages and resolve cannibalization SEO / Content Medium

Phase 3 - Grow Performance & Authority (Days 46-90)
Task Owner Priority

Improve LCP and JavaScript performance on key templates Developer Medium

Recover broken high-value backlinks SEO Medium

Publish 2-3 link-worthy resources around priority topics SEO / Content Medium

Success Metrics
Track progress with a small set of outcomes: indexable priority pages, non-branded organic clicks,
ranking coverage for target topics, Core Web Vitals on important templates, conversions from organic
traffic, and quality referring domains.

Sample report note
This document is a sample layout. A real SEO audit should use verified crawl data, Search Console,
analytics, performance measurements, backlink data and manual page review before recommendations
are finalized.

Prepared by Faizan Yousufzai
SEO & Web Development
faizanyousufzai.online


